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 “We believe Roy Rogers represents a billion dollar 
brand, his name and image will have broad appeal 

to people of all ages around the world.”
Larry G. Spangler, Chief Managing Partner, Happy Trails, LLC

The Roy Rogers brand which was a dominant 
force in motion pictures, television and retail 
consumer products in the late 1940’s and early 
1950’s and remained strong through the 1960’s 
and early 1970’s generated an estimated billion 
dollars in total revenue. 

International Production Partners, LLC d/b/a, 
The Spangler Group in partnership with The Roy 
Rogers Family Entertainment Corporation and 
The Roy and Dale Evans Rogers Children’s Family 
Trust have formed a new company, Happy Trails, 
LLC. The company will manage and control all 
intellectual property related to Roy Rogers and 
re-introduce the iconic Roy Rogers brand to a new 
generation while re-engaging their parents and 
grandparents who already hold strong positive 
emotional attachments to their childhood hero. 

The baby boomer generation that grew up 
idolizing Roy Rogers represents 35% of the 
current US population but controls 65% ($28 
Trillion) of America’s wealth and outspend every 
other generation by 2 to 1 across almost every 
category. Entertainment projects and products 
under the Roy Rogers brand will be designed 
and introduced in a way that maintains strong 
brand loyalty while aligning the vintage brand 
with twenty first century products.  

MISSION

DEMO GR APHICS



• Starred in 87 Films
• An estimated 80 million people saw Roy’s films   
   yearly
• General Foods sponsored 100 episodes of TV series
• Post Cereals - Roy’s picture on 2.5 billion boxes
• Major Sponsors – Nestles, Sears, General Foods, 
  Post, Kodak, Quaker Oats, Chevrolet… and 100’s 
  of others
• Through the mid-fifties, Roy had approximately 
  400 merchandising items, second only to Disney
• Had over 2000 fan clubs worldwide-The London   
  Chapter, alone, had over 50,000 members
• From 1948 - 1961, 145 issues of Roy’s comic books 
   had circulation of 1.3 million per issue
• 6000 records sold per week (catalogue contains 
  100’s of songs)
• Estimated that the public spent over a billion dollars 
  on the name Roy Rogers between 1945 and 1975

BR AND HISTORY

VALUE IN TODAY ’ S 
MARKET
At his box office peak Roy 
Roger’s attracted attendance of 
80 million annually.

During his peak years, Roy’s 
image and name appeared on 
or was tied to over 400 products 
bringing in an estimated total 
annual revenue of $50 million.

Roy’s manager, Art Rush 
estimated in 1975 that the 
public had spent a total of $1 
Billion on the Roy Roger’s 
brand. 

$652 MILLION 
ANNUALLY

(Average ticket price -$8.15 in 2012)

$870,439,049.25 
ANNUALLY

A $7.3 BILLION BRAND



New Book by Marshall Brickman

In our contemporary culture, innocence and sincerity 
are frowned upon as old fashioned, simplistic, corny, 
not hip. In this era of stock market manipulation, 
corruption at every level of government and a 
bottom-line mentality that cuts across every stratum 
of society – values like honesty, self-sacrifice, even 
the Golden Rule, are dismissed as weakness. “Do 
unto others as you would have them do unto you” 
has now become “Do unto others. Period. And then 
get the hell out.”

If there’s anything that can be stated about Roy Rogers 
(and Dale) it’s that he’s straight as an arrow, strong, 
honest, with a clear moral compass, loyal, a devoted 
husband and father… in dramatic terms, too good to 
be true. Even in the throes of grief from losing a wife 
or a child, he remains (as does Dale) stoic, resigned 
but up-beat, hardly questioning God’s purpose in 
visiting upon them their personal tragedies. One 
assumes that privately there was some questioning 
of God’s design, rage at their losses – but that was 
never integrated into their public personas, except 
to acknowledge their tragedies and use them as raw 
material with which they built a spiritual haven. 
This simple, straight-shooting morality – seeing the 
world in good and bad terms, without apologies and 
explanations, is what the RR “brand” has to offer.

A NEW BROADWAY 
MUSICAL

 “Happy Trails”, the musical will capture the heart 
and soul of a simpler time in America and take a new 

look at America’s iconic Cowboy, Roy Rogers.
Larry G. Spangler, Chief Executive Manager, Happy Trails, LLC



MARSHALL BRICKMAN

Lead Producer Larry Spangler, The Spangler Group, 
Happy Trails, LLC and The Roy Rogers Musical, LLC 
are assembling an all star creative, development and 
promotional team to bring the “King of the Cowboys” to 
the Broadway stage. The team is headed by ACADEMY 
& TONY Award winning screen writer and playwright, 
Marshall Brickman (“Jersey Boys,” “Annie Hall”) who 
has written a script that is sure to become an American 
classic. 

 

 
   

LEAD PRODUCER

Larry G. Spangler has been a member of the ACADEMY 
of MOTION PICTURE ARTS & SCIENCES since 1973. 
He has forty years of extensive experience in Motion 
Pictures, Television, Animation, Music Production 
and is also highly skilled in writing, directing, editing, 
producing and management. He feels blessed to have 
produced projects that have involved four major 
LEGENDS: Coco Chanel, Paul “Bear”Bryant, future 
legend Joe “Willie” Namath and now the iconic 
American legend and brand Roy Rogers.

His company, International Production Partners, LLC, 
d/b/a, The Spangler Group was formed to develop 
and bring to market entertainment projects including 
Broadway musical theater, feature films (movies) and 
television.

 

BROADWAY TEAM

Collaborating in bringing Marshall’s brilliant script to 
musical life is an incredibly talented and accomplished  
team led by TONY, OLIVIER and OUTER CRITICS 
CIRCLE Award winning director Des McAnuff (“The 
Who’s Tommy”, “Big River”, “Jersey Boys”)and 13 time 
Grammy, OSCAR (“Crazy Heart”, nominated “Cold 
Mountain”) & GOLDEN GLOBE (“Crazy Heart”, 
nominated Inside Llewyn Davis” and “Hunger Games”) 
Award winning composer T Bone Burnett.

 

H A P P Y  T R A I L S  T H E  M U S I C A L

MANAGEMENT / MARKETING

Mr. Spangler has assembled an equally impressive 
production management, marketing and promotional 
team with Maggie Brohn of Bespoke Theatricals as 
Production Manager, Nicole Kastrinos of Red Awning, 
a division of Jujamcyn Theaters as Executive Producer 
along with the top Broadway marketing and advertising 
firm of Serino Coyne, the public relations firm of Polk 
and Company and publicity giant Ken Sunshine of 
Sunshine Sachs.



CENTRAL PARK HORSE STABLES

The red-brick, five-stall barn is the home of horses 
ridden by the parks department’s seven Mounted Parks 
Enforcement Patrol officers, as well as volunteers. It is 
tucked away on the edge of a small parking lot on the 
southern side of the Central Park Zoo, just off Fifth 
Avenue. 

During the Broadway run there will be plans to 
modify these stables to accommodate Trigger and his 
understudies along with New York’s finest mounted 
patrol horses. The park was built with bridle paths and 
has been historically part of what happens in Central 
Park for the past 150 years. 

Trigger’s New York address will bring plenty of attention 
to the role of the Mounted Patrol and the necessary 
funding needed for stable up-keep and maintenance of 
the force.

TRIGGER’S ARRIVAL

During the Broadway run, Trigger will make his home 
base in the Central Park Stables along with New York’s 
finest mounted patrol horses. His transportation 
will be a state-of-the-art mobile Horse trailer that 
will transport him each day from Central Park to the 
Broadway home of “Happy Trails.”

The overall production budget includes the mobile 
horse transport and state-of-the-art stable facilities 
inside the theater as well as daily mounted police escort 
from Central Park down Broadway. Trigger will surely 
become “The Toast of the Town” with both the media 
and the public. 

 

TRIBUTE / CONCEPT CD

In anticipation of the World Premiere of “Happy Trails”, 
the Broadway opening, a tribute/concept CD featuring 
T Bone Burnett’s original music from the musical and 
remakes of some classic Roy Rogers and Dale Evan’s 
hits. Produced by T Bone Burnett, this will attract 
some of today’s top Country Music recording artists for 
a one-of-a-kind tribute to the legendary “King of the 
Cowboys”.
 

 
   

H A P P Y  T R A I L S  T H E  M U S I C A L

BROADWAY / WORLD PREMIERE

The stage is set for Broadway Previews and a spectacular 
World Premiere Opening in late 2016 - early 2017. It 
will be one of the most anticipated Broadway openings 
of a musical in the past 20 years.
 

 
   



Major Sponsors Welcome 
Roy, Dale, Trigger & Bullet to 
NYC
The Producers of the new Roy Rogers musical, 
“Happy Trails” envision a real New York City 
welcome to America’s “King of the Cowboys” to 
commemorate the official opening of the show by 
staging a cattle drive / parade down Broadway.

There will be a sponsored vehicle with Roy’s dog 
Bullet seated next to the driver. Roy on his horse, 
Trigger and Dale on her Horse, Buttermilk will 
follow the cattle drive to an open air stage where 
they will be joined by the rest of the cast for a 
preview concert performing a selection of musical 
numbers from the show.

 

TRIGGER & BULLET US TOUR

There will be a series of limited promotional sponsor 
driven engagements and appearances for Trigger and 
Bullet targeting key strategic regional markets.

Mobile Home for Trigger and Bullet

One of the key attractions during the tour across 
America will be the state-of-the-art traveling stables 
and kennel that will accommodate the live Trigger 
and Bullet. There will be many promotional stops on 
the way to the various tour cities for fans to meet and 
interact with the animal stars and their handlers. This 
should be a major draw for regional media coverage 
and promotion of the new Broadway musical.

 

 
   



LICENSED FO OD 
PRODUCT S

 “There’s a long history with the Roy Rogers 
brand in the retail sale of highly consumable 

food products and, I believe, very lucrative 
licensing opportunities for food manufacturers.”

Bill Wolfe, Resource One

Resource One is a major food broker connecting 
retailers with suppliers for the development of 
private label programs and a non exclusive agent 
for the licensing of the Roy Rogers brand to food 
manufacturers. Their Vice President of Business 
Development, Bill Wolfe  believes the successful 
rejuvenation of the brand is dependent on the rare 
combination of nostalgic elements associated with 
Roy Rogers coupled with the introduction of a 
distinctive selection of non-perishable food products. 
In addition to bearing the Roy Rogers brand, the 
food selection will feature interesting slants such as 
“campfire cut” potato chips as well as package design 
elements that will distinguish the brand from all 
national and regional competitors.

Resource One envisions an entire line of salty snacks, 
candies and beverages as part of a major grocery 
brand and a unique and timely licensing opportunity 
for private label manufacturers to expand their 
offering and distribution with an exciting, revitalized
brand.

Currently in production is a new line of healthy, 
“Happy Trails Mixes” and “Happy Trails Mix bars 
manufactured by Suntree Foods that will be in retail 
distribution in November of 2015. 

We envision hundreds of highly 
comsumable Roy Rogers products across 
numerous food categories that represent 

millions in royalty revenue with 
distribution beginning in late 2015.



HIGHLY CONSUMABLE PRODUCTS

The distribution and availability of several varieties of 
very highly consumable and interesting food products 
in the Roy Rogers brand transcends age demography 
and provides a solid platform on which to reposition 
and grow the brand accordingly. Highly consumable 
non-perishable foods opens the brand to the broadest 
possible account base and, from the consumers’ 
perspective, engenders the probability of frequent 
repeat purchases.

 

 
   

PRODUCTS & SUPPLIERS

Perhaps the most salient element of the company’s 
Roy Rogers brand licensing strategy is the targeting 
of manufacturers that have an extensive sales and 
distribution network and a long history with many 
key retailers across the country. Suntree Foods is a 
perfect example of such a manufacturer. As one of the 
largest nut suppliers in the country they have a long 
history with key accounts in the Club store sector as 
well as grocery. They have the ability to secure massive, 
nationwide distribution in a very short time frame.    

 

 
   

ADDITIONAL OPPORTUNITIES

Resource One sees additional opportunities for 
manufacturers of items like barbecue sauce, rubs and 
marinades, salsa, dipping sauce, chili with beans, baked 
beans, beef stew, nuts, trail mixes, cookies and crackers, 
commercial bakery items like Texas style sandwich 
rolls and thick sliced bread, a variety of smoked meats, 
frozen meats and frozen foods.

In addition to Suntree, Resource One is currently in 
discussions with numerous other manufacturers with 
peaked interest and massive sales and distribution 
networks including Herr’s Potato and ConAgra Foods.  
 

 
   

RETAIL PROMOTION

Manufacturing and distribution of the “Happy Trails 
Mix Bars” and “Happy Trails Mixes” to key national 
retail chains like Walmart and Costco beginning as 
early as late November of 2016. Bill Wolfe of Resource 
One estimates the volume for the bars alone with just 
one retailer like Walmart to be 192,000 boxes a week. 
That equates to almost 10 million boxes over the course 
of 2016.

With the Broadway World Premiere of “Happy Trails” 
the musical in late 2016 - early 2017 the packaging for 
the trail bars and trail mixes will feature advertisements 
and offers related to the new Broadway musical. 
Beyond the lucrative revenue from royalty on sales this 
represents an enormous opportunity to promote the 
musical well in advance of it’s opening. 
 

R O Y  R O G E R S  L I C E N S E D  F O O D  P R O D U C T S



In the 1950’s and early 1960’s the Roy Rogers brand 
was a dominant influence in retail apparel, toys and 
products for young children. With the reintroduction 
of the new Roy Rogers brand in the various film and 
entertainment projects being proposed by Happy 
Trails, LLC under the banner of family entertainment 
and with modern manufacturing, store merchandising 
and mass distribution capability that wasn’t available 
in the 1950’s and 60’s, there is enormous potential 
for  the new  Roy Rogers brand to achieve market 
dominance in the children’s category of products and 
generate numbers that could far exceed what was 
reached in the peak of Roy’s popularity when product 
revenue was estimated at $50 million annually 
between 1950 and 1955.

APPAREL & PRODUCTS 
FOR CHILDREN

 “Next to Disney, Roy Rogers was the most popular
brand with children of the 1950’s and early 1960’s.

An entire generation grew up wanting to be Roy Rogers.”
Larry G. Spangler, Chief Executive Manager, Happy Trails, LLC



The managers of Happy Trails, LLC including Stuart 
Sher with his career long connection with the fashion 
and apparel industry and extensive manufacturer 
sourcing capability wants to capitalize on an already 
strong presence of western themes in powerful 
fashion brands like Ralph Lauren and international 
apparel stores like H&M, and partner with a major 
designer label to launch a full line of western style 

upscale apparel, accessories and fragrance under 
the Roy Rogers brand. This fashion line would 

be propelled by the success of the various 
entertainment projects under the umbrella 

of Happy Trails, LLC, and the strong influence 
and resurgence of nostalgic brands in fashion and 

design.

FASHION, APPAREL
FR AGR ANCE

 “When it comes to western style apparel, Roy Rogers 
was quite the fashion icon of his time.”

Stuart Sher, Creative/Business Development, Happy Trails, LLC



HAPPY TR AILS,  LLC

ADDITIONAL BR AND OPPORTUNITIES

TM



There are plans for the development of an amazing 
and thrilling, touring “Roy Rogers Rodeo Wild West 
Show”. The show can be designed as a harmonious 
celebration of the American West, encompassing 
imagery that whisks the audience’s imagination 
through an array of western themed equestrian 
and performing arts. Supported by stateof-the-art 
multimedia projection technology, it can become 
an epic adventure and a fantastic demonstration 
of Cowboy horsemanship that will transport the 
audience into virtual environments that capture 
the spirit and excitement of America’s wild western 
frontier.

In addition to Roy, Dale, Trigger and Bullet, we 
envision this traveling show featuring as many as 50 
horses, 10 musicians and a cast of 45 artists including 
cowboy riders, stuntmen, acrobats and Native 
American dancers.
 

A NEW TRAVELING WILD 
WEST RODEO SHOW

 “When it comes to western style family 
entertainment, the “King of the Cowboys”  and a 

wild west spectacular is coming to town.”
Larry G. Spangler, Chief Executive Manager, Happy Trails, LLC



KING OF THE COWBOYS

This show will bring the world’s most famous singing 
Cowboy, Roy Rogers, to ride again along with Dale 
Evans, Trigger, Bullet and The Sons of the Pioneers. 
Joined by a cast of Cowboy and Cowgirl stunt riders, 
authentic Native American dancers and Western 
garbed performers, The Roy Rogers Wild West Rodeo 
show could be a thrilling traveling extravaganza that 
combines the action themes of the old west with a 
country music concert tribute to Roy.
 

 
   

GRAND WESTERN ENVIRONMENTS

Horses and live animals perform with the many 
actors, dancers and musicians in front of constantly 
changing digital backgrounds. The show uses multiple 
powerful illuminating projectors that place amazing 
imagery on an enormous cyclorama and on the arena/
stage surface. This method of set design is unique and 
allows the audience to be immersed into grand western 
environments including a buffalo stampede and cattle 
round up.

 

 
   

NATIVE AMERICAN CULTURE

Roy Rogers’ Native American Choctaw heritage will be 
celebrated in the show with a beautifully choreographed, 
authentic Native American Dance sequence. In Native 
American culture, the dance is a form of storytelling 
incorporating anywhere from one to thirty hoops 
as props, which are used to create both static and 
dynamic shapes that represent various animal symbols 
and storytelling elements. The dance sequence will be 
enhanced with a spectacular integrated multimedia 
show and special effects along with traditional Native 
American music and drums.
 

 
   

SPECTACULAR RIDING

The Roy Rogers Wild West Rodeo Show lives up to its 
billing with real cowboys and cowgirls competing in a 
series of spectacular riding, bucking bronco, and cattle 
roping competitions that are part of the traditional 
American rodeo experience. These competitions will be 
enhanced by multimedia backgrounds and projections 
that will transform the action into a breathtaking ballet
and celebration of the American frontier where these 
traditions were born.
 

 
   

R O Y  R O G E R S  W I L D  W E S T  R O D E O  S H O W



Combining elements of country music, comedy, 
cowboy stunts and tricks, and Native American 
culture and dance, the Roy Rogers Wild Old West 
Country Music Stampede was conceived to deliver 
40 to 45 minutes of  western themed entertainment 
that will captivate and entertain audiences of all ages.
It is perfect for a permanent theater setting in a Roy 
Rogers style western theme town that combines the 
nostalgic feel of the Roy Rogers era with modern and 
innovative attractions.

In addition to shows, Roy’s classic western action 
adventure films set the stage for a new and thrilling 
ride that combines elements of  Disney’s Thunder 
Mountain Railroad with interior type coasters that 
use projection of live images to enhance the ride 
experience and help tell a story. Roy and Trigger’s 
Runaway Stagecoach Adventure combine those 
elements of both an exterior and interior coaster 
similar to Bush Garden’s new 2012 ride, Verbolten. 
Riders find themselves caught on a runaway stage 
coach racing full speed through canyons and towns 
and Roy and Trigger must come to the rescue to bring 
the stage coach to a safe and secure stop.

NEW SHOWS & RIDES 
FOR THEME PARKS

 “We believe the King of the Cowboys can 
become the King of Family Entertainment in 

Theme Parks around the world.”
Larry G. Spangler, Chief Executive Manager, Happy Trails, LLC



ROY ROGERS WESTERN TOWN

A Roy Rogers Western themed town as part of a 
major theme park can be a unique combination of 
the nostalgic period in Hollywood when westerns and 
Roy Rogers in particular ruled the box office, and new 
cutting edge technology. Restaurants and shops can 
take the lead from the extremely popular and successful 
Cracker Barrel chain using a 1940’s Roy Rogers movie 
set, poster and prop theme and feature an old fashioned 
western style country store that offers a broad range 
of gifts, period reproductions, vintage style t-shirts, 
apparel and Roy Rogers branded candies, snacks and 
bottled beverages. 
 

 
   

WESTERN THEME THRILL RIDES

Thrill rides that are part roller coaster, part haunted 
house and part high tech ride using projected images 
in darkened large interior structures to enhance the 
total ride experience and tell a story are part of a new 
generation of theme park rides. It all started with 
Space Mountain which has been greatly improved 
today from when the ride opened over 25 years ago. 
New technologies have created rides like the popular 
Verbolten ride in 2012 at Busch Gardens, Williamsburg. 
This type of concept ride is the inspiration behind Roy 
Rogers and Trigger’s Runaway Stage Coach Adventure. 

 

 
   

HOLOGRAM TECHNOLOGY

The Life-Sized Interactive Hologram Isn’t Sci-Fi 
anymore. Virtual reality and real life have been blending 
for a while, but the hologram dream only hit the 
mainstream in the last year or two with hologram-like 
images of Beyonce at the Super Bowl, Tupac at Coachella 
and Wolf Blitzer on Election Night. An attraction that 
would use cutting edge hologram technology could 
literally bring Roy Rogers and Trigger back to life and 
allow them to perform and interact with the audience. 
 

 
   

ROY ROGERS BRANDED FOOD

The prior section on Roy Rogers branded licensed 
food products shows some of the initial offering which 
includes “Happy Trails Mixes” and “Happy Trails Mix 
Bars”. We anticipate numerous additional licensed 
products including candy items, flavored popcorn, 
chips, chips and salsa and nacho and cheese combo 
trays and a variety of meat sticks and jerky snacks. 
These products could be part of the food and drink 
offerings in this section of the theme park.
 

 
   

R O Y  R O G E R S  S H O W S  &  R I D E S  F O R  T H E M E  PA R K S



We believe that just like Marshall Brickman’s 
successful book for the hit musical, “Jersey Boys” 
and screen play for the new movie directed by Clint 
Eastwood, a screen play for a movie that follows a 
strong and enduring box office performance by 
“Happy Trails” on Broadway, US and World tours 
and that follows the same storyline as the musical 
will create a real formula for success.

We believe Roy Rogers as a screen character along 
with Dale Evans, Trigger, Bullet and Nelle Belle lend 
themselves to a wide range of large and small screen 
entertainment projects from new motion picture 
adventures, animation for the big screen or for DVD 
release in a children’s series, and television variety 
and country music revue type shows targeted for 
specific cable networks. 

A NEW MOTION 
PICTURE

 “We want to build on the success of the Broadway 
musical and return the King of the Cowboys to the 

King of the Box Office.”
Larry G. Spangler, Chief Executive Manager, Happy Trails, LLC



ANIMATION

One of Disney - Pixar’s most successful animation 
franchises is Toy Story. There have been many 
comparisons of the main character of Woody to Roy 
Rogers and the appeal he had to millions of children 
growing up in the late 40’s, 50’s and early 60’s.
Also, having Woody’s Roundup in Toy Story 2, a 
fictional show that ran from 1949 to 1957 sponsored 
by “Cowboy Crunchies” is a direct parallel to the Roy 
Rogers TV series and hundreds of cereal and other 
food sponsorships and endorsements of Roy’s in the 
1950’s. Woody’s Roundup has created a life of its own 
with songs, merchandising and theme park shows long 
after the 1999 release.

We believe there is a strong market for a Pixar style 
animation series directed toward families and children 
that features the REAL Roy Rogers, Dale Evans, Trigger, 
Bullet and Nelle Belle and could perform extremely 
well as a major motion picture release or as an animated 
series of DVD’s.

PROMOTIONAL PRODUCTS

Roy Rogers was everyone’s image of what a cowboy 
should be and was second only to Walt Disney when it 
came to product endorsements. Promotional products 
tied to entertainment projects could become an 
extremely lucrative opportunity with the Roy Rogers 
brand.

Happy Trails, LLC and their product partners in IMP, 
LLC are tied to some of the largest promotional product 
networks in the US and around the world with a direct 
pipeline to many major retailers and corporations for 
the development of products and promotional product 
offers. This relationship allows for the development of 
promotional products and product incentive offers with 
overseas manufacturing sourcing and direct shipping 
to end users.

 

MERCHANDISING

Roy Rogers was the most merchandised movie and 
television star of his time, perhaps one of the most 
of all time. In his prime, his single brand rivaled the 
entire Disney brand grossing over $50 million dollars 
in annual sales in the early 1950’s. At one point his 
products took up 20 pages of the popular Sears catalog. 
Merchandising opportunities that spin from motion 
picture and animation projects combined with today’s 
manufacturing capabilities and mass retailing outlets 
could easily expand the success of the Roy Rogers 
brand and merchandise, that in his day, represented 
over a billion dollars in revenue.
 

 
   

VIDEO GAMES & APPLICATIONS

The area where the world has most dramatically 
changed from the mid 20th century when Roy Rogers 
was such a dominant brand is in the area of portable 
- mobile devices and electronic video games. Video 
games like Call of Duty are now like totally interactive 
motion pictures that place players literally inside the 
action. Roy Rogers western adventures whether they’re 
tied to animated movies, live action movies or stand 
alone video game adventures and mobile application 
games have the ability to popularize the King of the 
Cowboys with an entire new generation of fans. 

 
   

M O V I E S ,  A N I M A T I O N ,  M E R C H A N D I S I N G ,  V I D E O  G A M E S



Roy Rogers and Dale Evans each wrote over 150 
songs and recorded thousands of tunes with the  Sons 
of the Pioneers creating quite an extensive music 
catalog. Dale Evans wrote a number of America’s 
most familiar and favorite tunes including, “Happy 
Trails to You” and the Christian hit, “The Bible Tells 
Me So” to name just a few. Roy and Dale along with 
the Sons of the Pioneers recorded over a thousand 
songs and continued performing and recording over 
a four decade period. 

Many of their most famous songs will be included in 
the new musical, “Happy Trails”. Opportunities exist 
to use new recording technology to bring back some 
of  Roy and Dale’s most famous hits singing along side 
some of today’s top country music recording artists. 
A new tribute CD with a Nashville based production 
team is already in the planning stages with many 
more opportunities to exploit the extensive musical 
legacy left behind by America’s singing “King of the 
Cowboys” and “Queen of the West”.

THE EXTENSIVE 
MUSIC CATALO G

 “Roy and Dale were extremely prolific song
  writers and recording artists leaving the IP

 a wealth of musical content.”
Larry G. Spangler, Chief Executive Manager, Happy Trails, LLC



HAPPY TR AILS,  LLC

MANAGEMENT TEAM /  ADVISORS

TM



Larry G. Spangler - 
Chief Executive Manager

Mr. Spangler has been a member of the ACADEMY of 
MOTION PICTURE ARTS & SCIENCES since 1973. 
He has forty years of extensive experience in Motion 
Pictures, Television, Animation, Music Production 
and is also highly skilled in writing, directing, editing, 
producing and management. He feels blessed to have 
produced projects that have involved four major 
LEGENDS: Coco Chanel, Paul “Bear”Bryant, Roy 
Rogers, and future legend Joe “Willie” Namath.

His most significant films include: “Chanel Solitaire” 
starring Marie France Piser, Rutger Hauer and Timothy 
Dalton; “The Bear” a biopic of Alabama’s legendary 
football coach Paul “Bear” Bryant; “The Last Rebel” 
starring Joe Namath; “The Legend and Soul of __ 
Charley” starring Fred “The Hammer” Williamson. His 
animation projects include Kiplings “The Maltese Cat” 
and “Super Joe” with Joe Namath. His documentaries 
included “ The Great Chucker” - 70mm World of 
Polo featuring His Royal Highness Prince Charles; 
“The Quick and the Dead”- 70mm Formula 1 Racing 
featuring Jackie Stewart.

His Television experience includes the US sales and 
distribution of The Merv Griffin and Mike Douglas 
Shows, Regis Philbin, creating and producing “The Joe 
Namath Show” which he owned with Joe Namath and 
Namanco Productions and sold to ESPN.

He is currently developing two musicals for Broadway 
including “Happy Trails”, a musical based on life the of 
Roy Rogers and Dale Evans being written by Marshall 
Brickman who co-wrote “Jersey Boys” and won an 
ACADEMY AWARD for his collaboration on “Annie 
Hall” with Woody Allen. He also has a new Civil War 
period musical love story based on true accounts of 
young lives caught in the events leading up to and during 
the Battle of Gettysburg called “Tears of Lincoln”.

Mr. Spangler has built significant businesses and 
relationships in CHINA and still maintains offices in 
Beijing. He has traveled extensively around the world 
overseeing productions in London, Paris, Rome, 
Montego Bay and Toronto. Mr. Spangler is an avid 
sports fan, golfer, tennis player and biker. He commutes 
between New York and Los Angeles. Has three sons, 
one daughter and a granddaughter.

Walter J. Hoelzel 
President 

Mr. Hoelzel is a business entrepreneur and advertising 
and marketing expert with a 30 plus year career 
working extensively in the fields of advertising, 
marketing and product development. Mr. Hoelzel has 
developed numerous highly successful private label 
design programs for companies like J.C. Penney’s, 
Bloomingdales, Old Navy and American Eagle 
Outfitters. 

He’s worked on product development and design 
for San Francisco based Williams-Sonoma and Red 
Envelop as well as numerous other national direct to 
consumer catalog companies.

Mr. Hoelzel has personally owned and served as creative 
and artistic director for numerous advertising agencies, 
publishing companies and marketing firms as well as a 
consultant to numerous manufacturers. 

T H E  M A N A G E R S

Jeffrey Kramer
Brand Manager

Jeffrey Kramer serves as President of Roy Rogers Family 
Entertainment Corporation, which he oversees along 
with Roy “Dusty” Rogers Jr. (Director), representing all 
aspects of the Roy Rogers intellectual property, which 
historically generated an estimated $1B in sales.
 
Jeff ’s also an award winning writer/director. His Five 
Stones Productions, LLC, an independent film and 
entertainment company currently has multiple projects 
in development, encompassing various portions of the 
market segment. Projects and structure are designed 
to minimize overhead costs and where applicable, 
take advantage of available tax incentives to offset 
production costs, maximizing financial resources.
 
His feature film, the award winning “Smile” was the 
first and only American film to receive a nomination 
for the Chinese National Film Award (their Oscar). A 
modest independent domestic US theatrical release 
was followed by a domestic home video release through 
Screen Media/Universal. Fox has all international 
rights. The film also won both US film festivals it was 
entered in, Stony Brook NY and Westchester NY.

He began his career in the entertainment industry as 
a classically trained journeyman actor (“There and 
Back Again”, Sean Astin, St. Martins Press) of both 
the stage and small screen. In the 1990’s, he expanded 
his involvement in the industry to include writing, 
producing, and now directing, which has included 
studio deals at Republic Pictures, Warner Brothers and 
Sony.
 



Jeffrey Kramer
Brand Manager (Continued)

Mr. Kramer is an experienced, successful entrepreneur, 
acting as COO of a public company for three years in 
the 1990’s. He managed the financial turn around and 
subsequent sale of the Company (Nevada Manhattan). 
During his tenure, the stock price increased from 
pennies, to an acquisition price of $14 per share. He 
proved himself to investors and shareholders alike 
as he demonstrated the rare combination of creative 
talent and managerial excellence. His experience in 
the entertainment industry and public markets enables 
him to utilize his credibility to attract talent and capital.

Current projects already in development and/or under 
option include:“The King of the Cowboys Rides Again” 
(Western); “A Flower In Brazil” (Political Thriller); ‘The 
Same Sky” (Conflicts in the Middle East and little known 
charitable endeavors); “Five Stones” (Psychological 
drama, set in beauty of the Hawaiian Islands); “In My 
Life” (Romantic comedy set in New York City); “Impact” 
(A compelling TV news and information program); 
“King of the Cowboys” (A Broadway Musical, the life 
of Roy Rogers). 

Roy “Dusty” Rogers Jr,  
Brand Manager

Dusty Rogers is the Trustee of the Roy and Dale Evans 
Rogers Children’s Trust, and main spokesperson for 
the entire Rogers family. He also serves as Director of 
Roy Rogers Family Entertainment Corporation, which, 
along with the Trust, administers and licenses all rights 
associated with the Roy Rogers intellectual property. 

In 2009 & 2010, Dusty was honored in receiving the 
FAME (Families Advocating Moral Entertainment) 
Western Music Artist of the Year. Dusty and his band, 
“The High Riders” perform in Branson, Missouri, as 
well as many other venues around the country, including 
appearances at such places like Carnegie Hall in New 
York.

Whether appearing by himself or with his band, you 
will experience a wide variety of emotion as you listen to 
Dusty sing, and appreciate his transparency as he share’s 
some of his family moments. Dusty continues the legacy 
of Roy Rogers and Dale Evans by providing quality 
entertainment for the entire family, performing much of 
the music made famous by Roy Rogers and Dale Evans, 
as well as many other western and contemporary songs. 
both the stage and small screen. 

Stuart Sher 
Creative-Business Development / LLC Member 

Stuart Sher has had a 40 plus year career as a visual 
branding, merchandising expert and provider for the 
apparel, entertainment, automobile and technology/
mobile, gaming/gadget industries globally. He is a 
highly skilled licensing expert and retail buyer with 
keen insight in the areas of fashion, merchandising, 
advertising, licensing, and branding. He’s developed 
strategies and implemented the branding of high-
profile clientele and celebrities. 

Stuart has structured and managed multi-site, high-
profit operations and has charted the visual course of 
companies which has led to high volume, international 
exposure of high-end and global conglomerates within 
the entertainment, apparel, footwear, giftware, film, 
licensing and branding industries. He is known as 
exceptional merchandiser and merchant with a strong 
sense of fashion and the ability to follow a product/
brand from it’s original concept through development, 
implementation and market leverage in many key 
strategic areas.

Stuart has an inherent visual sense to design, strategize 
with an innovative flair and structural soundness. His 
skill to direct diverse global projects and complete them 
on timely basis had made his name known worldwide.

Stuart has also managed GRAMMY nominated music 
producers, worked with top recording artists and pop 
icons such as Elvis, Marilyn Monroe, Bob Marley as 
well as some of the world’s top Salsa acts. 

Stuart is the founder of ICON Licensing Group 
positioned in New York City and has launched and 
executed successful multimillion dollar licensing 
and branding platforms for celebrities such as Jessica 
Simpson (the largest, up-front celebrity fashion 
licensing deal in history – brand estimated to exceed 
$2B), and many other top celebrities and licensed 
products world-wide, 

Stuart and his team believe the evolution of technology 
with smart phones and personal-gaming devices 
which he calls “personalized life-style accessories”  will 
force a viral movement to adapt to an end-user point 
of view, and will ultimately change the way the world 
approaches branding and advertising to consumers.

T H E  M A N A G E R S



P R O J E C T  D E V E L O P M E N T  A D V I S O R S

Bruce Glatman

For the past 30 years, Glatman has been a leader in the 
national and international music and entertainment 
businesses. From the early 70’s as one of the original 
forces behind “Woodstock”, to today where he has been 
the USA partner of MAMA CONCERTS & RAU / 
MARCEL AVRAM, the worlds largest concert producer 
/ promoter of live concerts events throughout the rest of 
the world and promoter / producer of such mega talents 
of MICHAEL JACKSON, TINA TURNER, BARBARA 
STREISAND, ROD STEWART and Broadway shows 
such as BEAUTY & THE BEAST, BILLBOARDS, 
SISTERELLA and sports promotion such as WORLD 
WRESTLING FEDERATION (WWF), HARLEM 
GLOBETROTTERS.

Dr. Marty Goldstein - Animal Care and 
Health Advisor

Dr. Martin Goldstein earned his DVM from Cornell 
University in 1973. He was certified by the International 
Veterinary Acupuncture Society in 1977 and was one 
of the founding members of the American Holistic 
Veterinary Medical Association. Over the last three 
decades, Dr. Marty has given seminars on alternative 
therapies nationwide and has appeared on numerous 
regional and national radio and television programs, 
including the Oprah Winfrey Show, the Martha Show 
and Good Morning America. He is also the author 
of “The Nature of Animal Healing”, first published in 
1999. It received excellent reviews and has continued 
to sell consistently ever since. Since January, 2007, he 
has hosted his own weekly program, “Ask Martha’s Vet 
with Dr Marty” on Martha Stewart’s SiriusXM satellite 
radio network.

Dr. Goldstein and three other staff veterinarians practice 
at Smith Ridge Veterinary Center in South Salem, NY, 
in a state-of-the-art facility.  They specialize in the use 
of integrative medicine and complementary modalities 
for maintaining animal wellness and treating chronic 
and degenerative illnesses, especially cancer. Smith 
Ridge treats patients from all parts of the United States, 
Canada and even Europe. 

Dr. Marty, his wife and three daughters share their lives 
with three dogs, two cats and two birds.

Andrea Eastman / Programming 
Development / Casting

Andrea Eastman started her career at paramount 
pictures in New York and became head of casting. She 
was responsible for casting two of the most popular 
movies of all time - THE GODFATHER and LOVE 
STORY. She moved to Los Angeles where she was 
Senior VP at International Creative Management. 
Some of the people she represented were Billy Crystal, 
Barbra Streisand, Sylvestor Stallone, Dustin Hoffman, 
Tony Danza, Wes Craven, Marshall Brickman, Stockard 
Channing, Henry Winkler, Christopher Plummer, 
Gabriel Byrne, Chevy Chase and Katie Couric. She 
would, however, liked to be remembered for her work 
on behalf of animals. Always owning rescued dogs and 
cats, she became very active on on behalf of horses. 
Working very closely with United Pegasus Foundation 
she saved thousands of premarin foals from going to 
slaughter. Premarin is an estrogen replacement drug 
made from pregnant mare’s urine. When the babies are
born they are taken away from their mothers and sent 
to slaughter. She raised money from all her contacts in 
the industry to save the baby horses to go to a sanctuary 
to be adopted. Stallone once saved a dozen. Andrea is 
involved with most horse and animal rescue groups.

Maureen Hamill - Event & Production
Development

Ms. Hamill is artistic director and founder of Hamill 
Productions, a theatrical touring company which 
stages complete musical productions and Audio Visual 
presentations for corporations, organizations and 
events throughout the United States. 

She works with the clients in the selection of themes 
for events and the integration of corporate activities: 
product introductions, AV presentations, slide shows, 
award ceremonies and full scripts with the history of 
the companies.She arranges all technical support, casts 
and directs all presentations. Her clients include Pepsi 
Cola International Convention at 20th Century Fox 
Studios Los Angeles, Perkin-Elmer – (Hubble Space 
Telescope) 50th Anniversary Show, Dun & Bradstreet 
- Vermont & New York City, Fuji Film - NYC, Boise 
Cascade - NYC, Thompson Publishing - USS Intrepid 
Space Museum NY, United Technologies - Sikorsky 
Aircraft and American Express.



P R O D U C T  D E V E L O P M E N T

Rick Kantor
Warehouse, Distribution, Fulfillment, 
Factoring

Rick is currently a principle at Victory Wholesale. 
Victory was founded by his father and is one of the 
largest wholesale/distribution companies in North 
America with sales of over $1 billion. Rick is also 
owner of FMG which is currently the largest white/
private label manufacturer in the US.  Rick also runs 
a major import company called Custom Quest. Rick 
will be actively involved with providing importing, 
warehousing, distribution, fulfillment and the factoring 
of orders for the new LLC. 

Bill Wolfe 
Vice President 
Product Development

In a career spanning over 30 years, Bill has served in 
various executive management positions with premier 
supermarket retailers, including Giant Eagle, Ahold 
USA, and Genuardi’s Family Markets.  He joined 
Resource One in 2001 and serves in the St. Louis 
office as the company’s Chief Marketing Officer. His 
responsibilities include assisting manufacturers with 
the development of innovative new private label 
products that meet the most challenging marketing 
criteria.  

He also provides private label consulting services to 
several major retailers in multiple trade classes, focusing 
on topics ranging from the development of premium 
tier products to strategies that fit the requirements of 
value conscious retailers. Specializing in marketing, 
merchandising and procurement, he has developed or 
managed several major private label programs, receiving 
two PLMA (Private Label Manufacturers Association) 
“Salute to Excellence” awards for supermarkets and 
drug chains respectively. 

In addition to conducting topical seminars for various 
industry groups, Bill is a featured presenter at the 
PLMA Executive Education Series and at Supermarket 
College.  He attended Gannon University, where he 
received a B.S. in Business Administration with a major 
in Management and attended graduate school.

Resource One
Sales/Product Development Partner

Resource One focuses on building long–lasting 
business relationships that have been developed for 
well over two decades. Their goal is to increase sales and 
profits for the manufacturers they represent, provide 
marketing insight and analysis, along with operational 
and logistics expertise. They are known for private label 
product innovation and for producing sales results in 
the extreme value trade channel. They’ve consistently 
strived to exceed client expectations for service, while 
conducting business with professionalism and integrity.

Resource One works with many suppliers to 
successfully shepherd them into the marketplace. They 
have experience working with many different product 
lines including, but not limited to: grocery products, 
meat & poultry, seafood, bakery and deli, beverage, 
candy and snacks, dairy and perishables, seasonal items 
and nonfood items. Resource One’s sales have grown to 
several hundred million dollars per year, with satellite 
offices located in close proximity to major customers 
in key markets. The reasons for their continued success 
are simple: an uncompromising commitment to 
advocate on behalf of their manufacturers, as well as 
agility and responsiveness to their clients throughout 
the sales process. 

 

Walter J. Hoelzel 
Chief Executive Manager
Package Design / Product Development 

Mr. Hoelzel is a business entrepreneur and advertising 
and marketing expert with a 30 plus year career 
working extensively in the fields of advertising, 
marketing and product development. Mr. Hoelzel has 
developed numerous highly successful private label 
design programs for companies like J.C. Penney’s, 
Bloomingdales, Old Navy and American Eagle 
Outfitters. 

He’s worked on product development and design 
for San Francisco based Williams-Sonoma and Red 
Envelop as well as numerous other national direct to 
consumer catalog companies.

Mr. Hoelzel has personally owned and served as creative 
and artistic director for numerous advertising agencies, 
publishing companies and marketing firms as well as a 
consultant to numerous manufacturers. 



P R O F E S S I O N A L  T E A M
Bespoke Theatricals - Maggie Brohn
General Manager

Maggie Brohn joined Nina Lannan Associates in 1998. 
Past general management projects include Venus in Fur 
(Broadway), Hugh Jackman, Back on Broadway, Bonnie 
& Clyde (Broadway), 9 to 5 (Broadway), A Behanding 
in Spokane (Broadway), Magic/Bird (Broadway), Dirty
Dancing (Tour), Legally Blonde (Broadway and Tour), 
Lennon (Broadway), The Pillowman (Broadway), 
Flower Drum Song (Broadway and Tour), Imaginary 
Friends (Broadway), Salome with Al Pacino (Broadway 
and Los Angeles), and Annie Get Your Gun (Tour), 
serving as an associate general manager for Annie Get 
Your Gun (Broadway), Gypsy (Broadway), Thoroughly 
Modern Millie (Broadway) and the final two years 
of CATS (Broadway and Tour IV), and company 
managing the Broadway shows A Thousand Clowns 
and The Green Bird. Maggie is a member of The 
Broadway League through which she serves on the 
Labor Committee and represents producers in labor 
negotiations for several unions on Broadway.

Serino Coyne
Advertising / Marketing / Media / Interactive

Serino/Coyne is the country’s longest-running 
advertising agency dedicated solely to live 
entertainment, with a particular focus on Broadway 
and touring theatrical productions. Embedded in the 
heart of America’s most famous theater district, Serino/
Coyne serves its clients by designing a brand to fit the 
production and then creating a cohesive and innovative 
advertising campaign to drive consumer interest 
and ticket sales. The extensive list of past and present 
clients—among them are some of Broadway’s longest-
running and most profitable productions—includes 
Phantom of the Opera, Les Misérables, The Lion King, 
Wicked, and The Book of Mormon to name just a few.

The company consists of eight departments: creative 
content, client services, interactive, marketing/
events, media, broadcast/video, touring, and HR/
IT/finance. Across these departments, teams take 
on the responsibilities of designing, planning, and 
implementing a fully integrated advertising and 
marketing campaign. The agency relieves the client 
of the sizable task that is promoting a large-scale 
production to national and international audiences. 
Overall, Serino/Coyne employs about 100 people, 
spanning a wide range of specific talents in art, design,
creative writing, video production, marketing strategy, 
interactive media, print, account management, and 
other business areas.

Jason Baruch of Sendroff and Baruch

Jason has served as production counsel for such shows 
as “Clybourne Park”, “Dead Accounts”, “Seminar”, 
“Finding Neverland”, “Rock of Ages”, “Oleanna”, “The 
Producers”, “A Bronx Tale”, “Bridge and Tunnel”, 
“On Golden Pond” and “Dame Edna.” Upcoming: 
“Beautiful: The Carole King Musical”, “The Money 
Shot”, “Murder Ballad”, “Flashdance” and “Little Miss 
Sunshine”. He serves as legal counsel to regional and 
developmental theaters around the country, including 
Second Stage Theater, Signature Theater in Arlington, 
VA, La Mama, The Culture Project, Kansas City Rep, 
Vital Theater Company, Oregon Shakespeare Festival 
and Tectonic Theater Company. 

In addition to commercial producers and theater 
companies, Jason represents scores of award winning 
playwrights, composers, lyricists, directors, performers, 
designers, orchestrators and arrangers. Clients of 
Sendroff & Baruch, LLP are involved in most of the 
shows on Broadway.

Ziffren Brittenham Law Firm

Founded over thirty years ago, Ziffren Brittenham LLP
is considered the country’s premier entertainment 
law firm and a leader in structuring and negotiating 
transactions reflecting the rapidly changing dynamics
in the media and entertainment industries. Its practice
encompasses both traditional and emerging 
digitalmedia and high tech markets and focuses 
exclusively on entertainment transactional work, 
including consulting and strategic planning in all facets 
of the industry.

Ken Sunshine of Sunshine Sachs

Ken Sunshine of Sunshine Sachs has agreed to coordinate 
the public relations for The Spangler Group projects – 
he too is being given a strong financial incentive tied 
to overall profitability and valuation of IPP, LLC. Ken 
is one of the few A+ PR players. He represents such 
celebrities as Barbra Streisand, Leonardo DiCaprio and 
Ben Affleck. He has 75 staff in his NYC office, 25 in LA, 
and has just opened an office in Washington D.C. at the 
request of the Clintons.

This business is about creating buzz and awareness. Ken 
has both the A list celebrities and the young hip experts 
to introduce the Equine Wives into the mainstream 
consciousness again. Social media is one of their great 
strengths.

Red Awning - Nicole Kastrinos 
Executive Producer

Red Awning is a division of Jujamcyn Theaters, provides 
a full range of executive producing services, under the 
direction of Nicole Kastrinos. Broadway credits include 
A Night With Janis Joplin, Soul Doctor, Forever Tango, 
Manilow on Broadway, Clybourne Park, Lombardi, 
The Miracle Worker, Finian’s Rainbow, A Bronx Tale, 
August Wilson’s Radio Golf. Regional: Ghost Brothers 
of Darkland County
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